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50 Skills to Earn
Online

WORKBOOK

This is a workbook designed to help you achieve your monetization plan
a lot faster and achieve far more by not wasting time trying to figure it

all out on your own.






INTRODUCGTION

This just will give you an understanding of how to use this workbook to

accomplish your goals.

Section one

ALL ABOUT THE GOALS

Picking the right skill, understanding that skill and making money from it
isn’t easy that is why this section is critical towards you becoming
successful.

Section two

THE MONETIZATION BLUEPRINT

Find out how to monetize each category of skills so that you can hit the
ground running. In both the Ebook and the workbook there’s the category of
skills listed so you have an idea what skill falls under which category.
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Section three

ACTION PLANS & FAST IMPLEMENTATION

Find out how you can take action to accomplish all your goals. This will give
you a routine on accomplishing your goals.

Section four

THE 30-DAY EXECUTION PLAN

This weekly execution plan will help you to understand what goals you
should accomplish during the weeks

Section five

SCALING TO S1,000 & BEYOND

Want to make money online whether that is your first $100 or even your
first $1000 this section will show you how to do exactly that. We all start
from somewhere. The best place to start is from where you are at.



Section six

RESOURCES & TOOLS

Here are the resources and the tools you need. In the Business Toolkit you
came across the other tools, but these are tools that have everyone who is
starting a business needs to know about.

Section seven

FINAL STEPS & COMMITMENT

This is the part where you will know how to connect everything together

and how to go to the next steps, but it is that you stay committed on this

journey. So tracking your progress is just as important as taking the first
steps.



Introduction

This workbook was created as a way to
help you understand how to achieve a lot
in a systematic and simplified way
without trying to do too much. Yes, the
ebook does cover a lot and honestly that
it’s really enough but with this workbook
you can plan your business a lot better

and start making money.
Understanding what you want and how to
plan out your life helps you achieve far

more in a shorter time frame.

This workbook only works though if you

are consistent.




Skill categories

REVIEW

1. Content Creation & Storytelling

Improve Storytelling for Videos & Content
YouTube

Podcasting & Audio Content Creation &
Newsletter & Substack Growth

Travel Content Monetization & Storytelling
Food Blog and Recipe Development
Micro-Book Publishing (10-30 Page Guides) &
Professional Story-Based Speechwriting %*

2. Digital Marketing & Branding

Copywriting & Persuasive Writing — Learn to Sell with
Words

Digital Marketing & SEO

Social Media Growth (Instagram, LinkedIn, Twitter) -
Expand Your Reach

Networking & Community Engagement — Build Business
Connections

Personal Branding & Thought Leadership #'

Luxury Brand Marketing & Positioning

Sales Psychology & Offers - Craft Irresistible Digital
Offers

Monetize AI-Generated Content for Business & Creativity
Micro-Influencer Outreach for Brands




Skill categories

Podcast Guest Booking & Outreach %*

3. Business & Monetization Strategies

Digital Product Creation & Selling

Freelance Services & Client Work &

High-Income Side Hustles & Gig Economy &
E-commerce & Print-on-Demand g

High-Ticket Affiliate Marketing (Beyond Amazon & Cheap
Products)

White-Label Digital Products (Selling Under Your Brand
Without Creating From Scratch)

No-Code Business Automation for Solopreneurs
Independent Ghost Kitchen Business Setup &

4. Website & Design

Website & Blog Creation - Build a Digital Home for Your
Content

10-Step Framework for Minimalist & Aesthetic Web
Design (No Code) ™=

Graphic Design & Branding - Create Professional
Branding Materials

Mastering Book Cover Design & Layout Formatting
Vintage Poster & Print Design

Al-Generated Character Design & Storytelling for Brands
Create Professional Animated Content for Brands and
Social Media

Digital Collage & Mixed Media Art &

¥ 10-Step Framework for Hand-Lettering & Custom
Typography Design

10-Step Framework for Stop-Motion Animation &
Claymation




Skill categories

5. Community Building & Engagement

e Building a Community (Facebook, Telegram, Discord) -
Create an Engaged Group

 Digital Nomad Skills & Remote Work Strategies &

 Digital Nomad Relocation Consulting 't

e Virtual Event Planning & Online Summits %*

6. Real Estate & Hospitality

» Real Estate Investing for Beginners

e High-End Airbnb Listing Optimization 2

e Luxury Travel Planning & Itinerary Creation =t

e 7.Finance & Business Growth

» Personal Finance & Budgeting - Mastering Money
Management

e 8. Art & Custom Design

o @ Custom Mural & Wall Art Design for Businesses

e Handcrafted Leather Goods & Bespoke Accessories

* 9, Writing & Publishing

e Skill: Professional Story-Based Speechwriting %#*

e Mastering Book Cover Design & Layout Formatting
e Micro-Book Publishing (10-30 Page Guides) &

 10. Fantasy & Gaming
e ¥ Fantasy Map & Worldbuilding Art - Draw or Al-
Generate




Checkl

SECTION ONE

Picked one skills category

Picked one skill

Started learning about it

Identified ideal audience

SECTION THREE

You picked a skill
category.

You answered all
questions

You understand your skill

category.

You know how to make
money with it.

ISt

SECTION TWO

Started working on skill

Found pain and desire
points

Started working on offer

Started looking where to
find clients

SECTION FOUR

You started week one

You started week two.

You started week three.

You started week four.




Chec

SECTION FIVE

You drafted your
premium offer.

You understand upsells,
cross-sells, order bumps

You are using Al and
automation.

You know what common
mistakes to avoid.

SECTION SEVEN

You know how to get your
first client.

You know how you will
make money.

You created a
website/portfolio.

You know what your
daily, monthly and yearly
actions will be.

klist

SECTION SIX

You have chosen your
free and paid tools.

You wrote down all your
goals.

You started tracking your
revenue.

You finished this section.




SECTION ONE

¢ Defining Your Financial Goals .

5 EXERCISE: SET YOUR GOALS
THINK ABOUT YOUR IDEAL INCOME AND LIFESTYLE. ANSWER THE FOLLOWING:

| need to take these steps to reach it:

—

How much do you want to make?

In the next 30 days:

2
3 in the next 90 days:
4 In the next 365 days:

2 WHY IS THIS GOAL IMPORTANT TO YOU?

What will this income allow you to do? (e.g., pay off debt, quit your job, travel, invest in your business)
1

S LW N

BREAKING IT DOWN INTO ACTIONABLE TARGETS
TO MAKE YOUR GOAL REALISTIC, BREAK IT INTO SMALLER MILESTONES:

1 Yearly target:

Monthly target:

Weekly target:

= W (N

Daily target:

o Example: If you want to make $3,000/month, that’s S750 per week or S100 per day—this helps you focus on
achieving smaller, manageable wins.



|dentifying Your Monetizable Skills

Date:

NOW THAT YOU KNOW YOUR FINANCIAL GOALS, LET’S IDENTIFY THE BEST SKILLS TO
MONETIZE BASED ON WHAT YOU'RE ALREADY GOOD AT.

EXERCISE: SKILL DISCOVERY & ASSESSMENT

Step 1: List 4 Skills You Are Good At Or Are Willing To Learn.
(These can be anything—uwriting, teaching, graphic design, social media, coding, etc.)

STEP 2: RATE YOUR CONFIDENCE LEVEL (1-10) FOR EACH SKILL

(1 = Not confident at all, 10 = Very confident & skilled)

1

2

3

STEP 3: IDENTIFY WHICH SKILLS HAVE MARKET DEMAND

Do people pay for this skill? (Check freelancing sites, job boards, etc.)

Is there a growing trend for this skill? (Check Google Trends, industry reports, etc.)

Can you learn & improve this skill quickly to start making money?

Which one or two skills doesn’t fit?

& Example:

Skill: Social Media Management

Confidence Level: 7/10

Market Demand: £ High (many businesses need social media managers)



Choosing Your Primary Skill to Monetize

Date:

AFTER COMPLETING THE EXERCISES, YOU SHOULD HAVE A CLEAR IDEA OF WHICH SKILL(S)
YOU CAN START MONETIZING FIRST.

EXERCISE: SKILL DISCOVERY & ASSESSMENT

® Action Step: Circle or highlight the ONE skill you will start with. You can always add more skills later, but

starting with one clear focus makes it easier to see results faster.

#% TAKE ACTION BEFORE MOVING TO THE NEXT SECTION!

Set your financial goals (write them down!)

IDENTIFY 4 MONETIZABLE SKILLS & ASSESS MARKET DEMAND AND £ PICK
ONE SKILL TO FOCUS ON FIRST

® Once you've completed this section, move on to Section 2,
where you’ll learn exactly how to start monetizing your chosen skill!



@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

01 coaL oNE

Skill selection & validation checklist. Is there a }
demand for the skill? What is the skill? Are you
knowledgeable about the skill or willing to

learn? Are there competitors? Do you know

your competitors?

02 GoaLTwWO

Identifying your ideal audience & their pain }
points, pain points. What are their struggling
with, what do they hope for?

03 GOAL THREE

Think of 3 things people ask for your help with }
(friends, family, coworkers).

04 coAL FOUR

Identify a hobby, experience, or past job skill }
you can teach or sell.



@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

05 coaL FIVE

Use free tools (Google Trends, YouTube, }
Upwork) to check demand.

06 GoAL sIX

Write down 3 skills you already have (even }
small ones).

(0] GOAL SEVEN

List 1 way each skill can be monetized }
(teaching, freelancing, digital product, etc.).

08 GOAL EIGHT

Offer a simple service (proofreading, social }
media captions, resume help) for free to 1-2
people in exchange for testimonials.



CREATING AN IRRESISTIBLE OFFER

QUESTIONNAIRE

Now when it comes to choosing what you should offer here you can go crazy from an
ebook to a mini guide to a course. This is the space to let your imagination run wild.
List the four main offers you want to do. These should be solution based and fix a
problem ie. helping ADHD adults have better sleep or helping busy moms take care of

their infants without the overwhelm

1.




@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

09 GoAL NINE

List your service on Fiverr, Upwork, or }
Facebook Groups.

10 GoAL TEN

Charge a low starter price ($10-$20) to get quick }
sales, then increase as you gain experience.

11 GOAL ELEVEN

Create a basic social media post offering your }

service.

12 GOAL TWELVE

Set a deadline (e.g., "First 5 people get it for }
$10!").



@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

13 GOAL THIRTEEN

If you haven’t yet define your baseline price for }
services/products.

14 GOAL FOURTEEN

Keep testing and trying which price model }
works for your skill or your product that you
are selling.

15 GOAL FIFTEEN

Create a basic social media post offering your }

service.

16 GOAL SIXTEEN

Find 3 places online where your ideal clients }
hang out and list them here.



@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

1] GOAL SEVENTEEN

Write a short post that offers free value and }
sparks interest. Draft it here.

18 GOAL EIGHTEEN

Set a goal to DM 5 people this week about your }
service. Write down the names here for

reference.

19 GOAL NINETEEN

Offer a free resource or tip to start }
conversations (e.g., "I just helped a friend land a
job with this resume tip!"). Draft it here.

20 GOAL TWENTY

Use word-of-mouth referrals (ask friends or }
family to recommend you). Write their names
here.



@ SECTION 2: THE MONETIZATION BLUEPRINT

(oal Settings

1] GOAL SEVENTEEN

Write a short post that offers free value and }
sparks interest. Draft it here.

18 GOAL EIGHTEEN

Set a goal to DM 5 people this week about your }
service. Write down the names here for

reference.

19 GOAL NINETEEN

Offer a free resource or tip to start }
conversations (e.g., "I just helped a friend land a
job with this resume tip!"). Draft it here.

20 GOAL TWENTY

Use word-of-mouth referrals (ask friends or }
family to recommend you). Write their names
here.



Here you will find all the monetization paths. The
category names may have shifted slightly from the
introduction page but the goals are still the same. The
introduction to the skills was so you can see the
possibilities and how each skill category has different
monetization depending on where you want to go. For
example writing can very well go under freelancing.
The category names may change but the skills are still

the same.

You don’t need to write down in every skill category.

Pick one.

%




%% Monetization Paths for
Different Skill Categories

-~/ Content Creation & Digital Presence
$ Ways to Monetize:
¢ Ad revenue (YouTube, blogging, podcasting)
e Sponsorships & brand deals
« Selling content-related courses or memberships
~ Example Case Study: How Sarah built a $5,000/month blog using SEO and affiliate marketing
% Action Plan:

Choose Your Niche & Platform — Start a blog, YouTube channel, or podcast focused on a
profitable niche (e.g., personal finance, tech, self-improvement).

Grow Your Audience — Use SEO, social media, and collaborations to increase
traffic.

Monetize — Introduce affiliate marketing, ads, and premium content.




%% Monetization Paths for
Different Skill Categories

¥ ! Social Media & Community Building
$ Ways to Monetize: Brand partnerships & sponsored content
Paid community memberships (e.g., Patreon, Discord, Facebook groups)
Selling coaching or consulting services
~ Example Case Study: How Mike turned his Twitter audience into a $10,000/month business
% Action Plan:

Pick a Social Platform — Focus on one (Twitter, LinkedIn, Instagram) and post
valuable content daily.

Engage & Build Authority — Create viral posts, engage in trending discussions,
and share personal insights.

Offer a Paid Product — Convert engaged followers into paying members for
exclusive content or coaching.




%% Monetization Paths for
Different Skill Categories

~ Marketing & Sales
$ Ways to Monetize: Digital marketing consulting or agency services
. Selling sales & marketing courses
. Running ad campaigns for businesses
~ Example Case Study: How Jane made $7,000/month managing Facebook ads for local businesses
% Action Plan:

Learn a Profitable Skill - Master SEO, Facebook Ads, or email marketing.

Get Clients — Offer free or low-cost services to get testimonials, then increase
pricing.

Scale Up — Automate your work, hire a team, and launch a course or
mentorship program.




%% Monetization Paths for
Different Skill Categories

™ Design & Creativity (Graphic Design, UX/UI, Branding, etc.)
$ Ways to Monetize: Freelancing (Fiverr, Upwork, 99designs)
. Selling digital assets (Canva templates, logos, branding kits)
. Offering branding & design packages
~ Example Case Study: How Kevin made $3,000/month selling Canva templates
% Action Plan:

Create a Portfolio — Build a personal website or use Behance/Dribbble to
showcase work.

Sell Digital Products — Create Canva templates, website themes, or social
media branding kits.

Attract High-Ticket Clients — Offer premium branding services for businesses
and startups.




%% Monetization Paths for
Different Skill Categories

Digital Products & Online Business
$ Ways to Monetize: Selling eBooks, mini-courses, templates
. White-label digital products
. Subscription-based content
~ Example Case Study: How Lisa built a $10,000/month business selling Notion templates
% Action Plan:

Identify a Demand - Find a pain point and create a simple, useful digital
product.

Sell on Marketplaces — Use Gumroad, Etsy, or your own website to start selling.

Automate & Scale — Use paid ads or partnerships to drive sales on autopilot.




%% Monetization Paths for
Different Skill Categories

My E-commerce & Passive Income
$ Ways to Monetize: Print-on-demand stores (t-shirts, mugs, posters)
J Dropshipping high-margin products
J Selling handmade or niche products
-~ Example Case Study: How Alex made $20,000 in 3 months selling print-on-demand hoodies
% Action Plan:

Pick a Trending Niche — Research trends on Etsy, Redbubble, and TikTok.

Launch a Shopify Store — Use print-on-demand or dropshipping to avoid upfront
costs.

Run Paid Ads & Scale - Test TikTok ads, Facebook ads, and influencer
marketing to drive sales.




%% Monetization Paths for
Different Skill Categories

B Freelance Services & Consulting
$ Ways to Monetize: Offering services on Upwork, Fiverr, or personal website
. Retainer-based contracts with businesses
. Coaching & consulting packages
~ Example Case Study: How Tom made $8,000/month ghostwriting LinkedIn posts for CEOs
% Action Plan:

Pick a Skill — Writing, video editing, marketing, or business coaching.

Find Clients — Use cold outreach, networking, and freelance platforms.

Turn Clients into Retainers — Offer ongoing services instead of one-time
projects.




%% Monetization Paths for
Different Skill Categories

$ Finance & Investing
$ Ways to Monetize: Selling financial coaching services
. Investing in real estate, stocks, or crypto
. Running a finance-focused YouTube channel
~ Example Case Study: How Robert grew a $50,000/year side hustle teaching personal finance
% Action Plan:

Build a Finance Blog or YouTube Channel — Share money-saving and investing
tips.

Offer Paid Courses or Coaching — Teach people how to budget or invest wisely.

Create Passive Income Streams — Write an investing guide or monetize affiliate
products.




%% Monetization Paths for
Different Skill Categories

# Remote Work & Digital Nomad Lifestyle
$ Ways to Monetize: Selling digital nomad relocation consulting
. Remote job coaching & resume optimization
. Monetizing a travel blog or social media
~ Example Case Study: How Emma makes $6,000/month helping people move abroad
% Action Plan:

Find a Digital Nomad Niche — Work visas, housing, or remote job search.

Offer Consulting or Services — Create a course or coaching package.

Scale with Content — Grow a blog or YouTube channel to attract leads.




%% Monetization Paths for
Different Skill Categories

#* Public Speaking & Performance
$ Ways to Monetize: Paid speaking gigs & workshops
. Selling storytelling & speechwriting services
. Hosting virtual summits or live events
- Example Case Study: How Mark made $15,000 from his first virtual event
% Action Plan:

Build a Speaking Portfolio — Speak at free events and record testimonials.

Offer Corporate Workshops — Pitch storytelling and public speaking training.

Host Paid Virtual Events — Charge for online masterclasses or courses.




30 DAY PLAN

This section is dedicated to helping you map out your
first 30 days of working on your skills. Now depending
on what skill category you picked and what skill you
chose this is when you should now look at it and

decide how you want to go.
Do you need to learn more? Is there something that

you need to make it a lot easier? Going through these

questions will help you.

%




WEEK 1: MARKET RESEARCH & NICHE

SELECTION (LAYING THE FOUNDATION)

GOAL: IDENTIFY YOUR IDEAL NICHE, AUDIENCE, AND OFFER.
% KEY ACTIONS:

GOAL:

RESEARCH DEMAND FOR YOUR SKILL (GOOGLE, UPWORK, FIVERR, SOCIAL MEDIA TRENDS).

-

DEFINE YOUR NICHE AND UNIQUE ANGLE (E.G., "TECH RESUME WRITER" INSTEAD OF JUST
"FREELANCE WRITER").

-

IDENTIFY WHERE YOUR AUDIENCE HANGS OUT (FACEBOOK GROUPS, LINKEDIN,
YOUTUBE, TWITTER).

-

CHOOSE A BUSINESS MODEL: FREELANCING, COACHING, DIGITAL PRODUCTS, OR
HYBRID.

-

@ END OF WEEK 1 GOAL: CLEARLY DEFINE YOUR SKILL NICHE & OFFER SO YOU'RE READY
TO CREATE AND SELL.

VANESSA GOWORA x WORKBOOK



WEEK 2: CREATING & LAUNCHING YOUR OFFER

(BUILDING THE PRODUCT/SERVICE)

GOAL: DEVELOP A MINIMUM VIABLE OFFER AND LAUNCH IT QUICKLY.
% KEY ACTIONS:

GOAL:

CRAFT YOUR FIRST OFFER (FREELANCING PACKAGE, COACHING SESSION, OR DIGITAL
PRODUCT).

-

SET UP A BASIC LANDING PAGE OR SOCIAL MEDIA PROFILE TO PROMOTE YOUR OFFER.

-

WRITE A SIMPLE, CLEAR SALES MESSAGE (WHO YOU HELP, HOW YOU HELP THEM, WHY
IT MATTERS).

-

OFFER A FREE VALUE PIECE (LEAD MAGNET, CASE STUDY, FREE MINI-SESSION) TO
ATTRACT LEADS.

-

@ END OF WEEK 2 GOAL: HAVE AN OFFER READY TO SELL AND A SIMPLE WAY TO PROMOTE
IT.

VANESSA GOWORA x WORKBOOK



WEEK 3: FINDING CLIENTS & MAKING SALES

(THE OUTREACH & SALES SPRINT)

GOAL: GET YOUR FIRST CLIENT, SALE, OR BUSINESS INQUIRY.

GOAL:

USE SOCIAL MEDIA & CONTENT MARKETING TO TALK ABOUT YOUR SKILL AND ATTRACT
INTEREST.

-

REACH OUT TO POTENTIAL CLIENTS USING PROVEN OUTREACH SCRIPTS (EMAIL,
LINKEDIN, TWITTER).

-

ENGAGE IN FACEBOOK & LINKEDIN GROUPS—ANSWER QUESTIONS, GIVE VALUE, AND
SOFT PITCH.

-

FOLLOW UP WITH LEADS CONSISTENTLY (80% OF SALES COME FROM FOLLOW-UPS).

-

@ END OF WEEK 3 GOAL: LAND YOUR FIRST PAYING CLIENT OR SALE.

VANESSA GOWORA x WORKBOOK



WEEK 4: SCALING UP & AUTOMATING INCOME

(MOVING BEYOND FIRST SALES)

GOAL: INCREASE YOUR INCOME BY EXPANDING YOUR REACH &
AUTOMATING SYSTEMS.
%< KEY ACTIONS:

GOAL:

COLLECT TESTIMONIALS & CASE STUDIES TO BUILD CREDIBILITY.

-

START A REFERRAL SYSTEM TO GET MORE CLIENTS WITH LESS EFFORT.

-

AUTOMATE OUTREACH USING SOCIAL MEDIA SCHEDULERS & EMAIL SEQUENCES.

-

CONSIDER SCALING UP WITH PASSIVE INCOME PRODUCTS (TEMPLATES, COURSES,
EBOOKS).

-

@ END OF WEEK 4 GOAL: HAVE A REPEATABLE SYSTEM FOR CONSISTENT INCOME GROWTH.

VANESSA GOWORA x WORKBOOK



# SECTION 5: SCALING TO $1,000

& BEYOND e ()

STEP 1: CREATING PREMIUM OFFERS & PACKAGES
%2 HOW TO UPGRADE YOUR OFFERS

value. (Example: A coaching session + a PDF guide + email support)

@ Bundle your services/products — Instead of offering just one thing, create packages with more

Offer a VIP or premium version — Some people will pay more for extra access, exclusive content,
Lora done-for-you service.

(e.g., “Learn to build a website in 7 days” instead of just “Web design services”).

@ Charge based on value, not time — Instead of charging hourly, focus on results and transformation

@ @ Exercise: Create a high-value package by adding bonuses, extra support, or additional resources.




# SECTION 5: SCALING TO $1,000

& BEYOND e ()

STEP 2: SMART UPSELLS & CROSS-SELLS
#2 HOW TO INCREASE REVENUE PER CUSTOMER

S$97 coaching session to help implement the content.)

@ Upsells: Offer a more expensive upgrade at checkout. (Example: If you sell a S27 ebook, offer a

Cross-sells: Suggest related products that complement the main offer. (Example: If someone buys
asocial media strategy course, offer a content calendar template.)

product or service.

@ Follow-up sales: After a few weeks, email your customers with a special offer for an advanced

@ @ Exercise: Write down 2-3 upsells or cross-sells you can offer to increase revenue.




# SECTION 5: SCALING TO $1,000

& BEYOND e ()

STEP 3: LEVERAGING AUTOMATION & AI FOR PASSIVE INCOME
% HOW TO AUTOMATE YOUR BUSINESS

9-email series that nurtures new subscribers and leads them to your premium course.)

@ Use email automation — Set up an email sequence that sells your offers on autopilot. (Example: A

Pre-record content — Sell evergreen courses, templates, or digital products that don’t require
4 ongoing effort.

service, and social media scheduling.

@ Use Al for marketing & outreach — Tools like ChatGPT can help with content creation, customer

can help you earn money without daily effort.

@ Set up passive income streams — Affiliate marketing, YouTube monetization, and digital downloads

@ @ Exercise: |dentify 2 tasks in your business that can be automated or systemized.




# SECTION 5: SCALING TO $1,000

& BEYOND e ()

STEP 4: AVOIDING COMMON MISTAKES & STAYING CONSISTENT
© MISTAKES TO AVOID

@ X Trying to do too many things at once — Focus on one monetization method at a time.

@ X Not tracking your results — Use an income tracker to see what’s working and what’s not.
+

@ X Underpricing your skills — Don’t be afraid to charge what your skills are worth!

@ @ Exercise: Write down 3 things you’ll commit to doing consistently to grow your income.




# Section 6: Resources & Tools
BEST FREE & PAID TOOLS FOR MONETIZATION

—

GUMROAD - SELL DIGITAL PRODUCTS WITH NO PAYHIP - SIMPLE PLATFORM FOR SELLING
UPFRONT COST (SMALL TRANSACTION FEE). ’ EBOOKS, COURSES, AND MEMBERSHIPS.

s TEACHABLE - GREAT FOR BUILDING ONLINE N
COURSES (FREE PLAN AVAILABLE, BUT PAID \
PLANS OFFER BETTER FEATURES).

5 PODIA - ALL-IN-ONE PLATFORM FOR SELLING
COURSES, MEMBERSHIPS, AND DOWNLOADS.

§ THRIVECART - ONE-TIME PAYMENT FOR
LIFETIME ACCESS TO POWERFUL CHECKOUT &
COURSE HOSTING.

MAILERLITE - FREE PLAN FOR UP T0 1,000 CONVERTKIT - FREE FOR UP TO 10,000
SUBSCRIBERS, GREAT FOR EMAIL AUTOMATION. 4 SUBSCRIBERS, OPTIMIZED FOR CREATORS.

§ ACTIVECAMPAIGN - ADVANCED EMAIL \ FLODESK — AESTHETIC EMAIL TEMPLATES WITH
AUTOMATION WITH CRM FEATURES. A UNLIMITED EMAILS FOR A FLAT RATE.




# Section 6: Resources & Tools
BEST FREE & PAID TOOLS FOR MONETIZATION
| F =

SYSTEME.I0 - FREE PLAN INCLUDES SALES N

FUNNELS, EMAIL MARKETING, AND COURSE
HOSTING.

5 CLICKFUNNELS - POPULAR FOR HIGH-
CONVERTING FUNNELS ($97+/MONTH).

5 SAMCART - ADVANCED CHECKOUT PAGES WITH Y

UPSELL/DOWNSELL FEATURES.

CANVA — FREE DESIGN TOOL FOR SOCIAL MEDIA

GRAPHICS, EBOOKS, AND MARKETING MATERIALS.

INSHOT - MOBILE-FRIENDLY VIDEO EDITOR
WITH PREMIUM UPGRADES.

CARTFLOWS (FOR WORDPRESS) — FREE VERSION
AVAILABLE FOR BUILDING SIMPLE SALES FUNNELS

5 LEADPAGES - DRAG-AND-DROP LANDING
PAGES WITH HIGH CONVERSION RATES.

#® CONTENT CREATION & SOCIAL
MEDIA MONETIZATION

CAPCUT - FREE VIDEO EDITING TOOL FOR
SOCIAL MEDIA CONTENT.

5 DESCRIPT — AI-POWERED VIDEO AND PODCASTY
EDITING.
5 ADOBE PREMIERE PRO - PROFESSIONAL-GRADE
VIDEO EDITING.




# Section 6: Resources & Tools
BEST FREE & PAID TOOLS FOR MONETIZATION
.

Al & Writing Assistance

CHATGPT - FREE Al ASSISTANCE FOR CONTENT
CREATION AND BRAINSTORMING.

s JASPER Al - Al-POWERED COPYWRITING AND Y

MARKETING CONTENT GENERATION.

kg QUILLBOT - FREE AI-POWERED PARAPHRASINGY

AND SUMMARIZATION TOOL (PREMIUM UNLOCKS
ADVANCED MODES).

PRETTY LINKS - A WORDPRESS PLUGIN TO
SHORTEN AND TRACK AFFILIATE LINKS.

§ LASSO - PREMIUM TOOL FOR MANAGING,

TRACKING, AND OPTIMIZING AFFILIATE LINKS. 4

GRAMMARLY - FREE GRAMMAR AND SPELL
CHECKER (PREMIUM FOR ADVANCED
SUGGESTIONS).

§ WRITESONIC - Al COPYWRITING TOOL FOR
BLOG POSTS, AD COPY, AND SALES PAGES.

THIRSTYAFFILIATES - ANOTHER WORDPRESS
PLUGIN FOR MANAGING AND CLOAKING AFFILIATE
LINKS.

5§ AFFLUENT - ADVANCED AFFILIATE ANALYTICS AND
REPORTING TOOL TO TRACK COMMISSIONS ACROSS
NETWORKS.




+ Step 2: Goal Tracker & Revenue Planner

GOAL 1 MOTIVATION
START DATE : PROJECTED DUE DATE : DURATION :
ACTION PLAN 4 | DATE: ACTION STEPS
O
O
O
O
ROADBLOCKS O
O
O
O
PROGRESSBAR: [0 [0 [ [J J CJ 0 0 DATE COMPLETED :
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& Section 7: Final Steps & Commitment

¢ Step 1: Personal Monetization Roadmap (Fill-in-the-Blanks Plan)

1. Skill to Monetize First: 2. Main Monetization Strategy (Freelancing,
Courses, etc.):

3. First Offer/Product/Service Idea:

4. Where You'll Find Your First Clients/Customers:

9. Pricing Strategy (Starting Price 6. Marketing Plan (Which Platforms &
& Future Adjustments): Tactics Will You Use?):

1. Daily Action Steps (3 Small Actions You'll Take Every Day):




¢ Step 2: The
Commitment Checklist

+ | will dedicate at least [X] hours per week to
my monetization plan. 4 ) )

0000
0000

\_ O\ J

| | will complete small daily actions, even if they
- o e ~N
seem insignificant. Notes :

0000
0000

J
i | will track my progress weekly and make
S improvements as needed. ‘ 4 )
Notes :

0000
0000

stop me. 4 N

{ | will push through challenges and not let setbacks
/ Notes :

0000
0000

\_

\_ O\

(. I will seek support and mentorship when needed. -

Goals :

@ ACTION: WRITE DOWN ONE NON-NEGOTIABLE RULE FOR YOURSELF WHEN IT COMES TO STAYING COMMITTED. EXAMPLE: I WILL NOT GO TO BED
WITHOUT COMPLETING AT LEAST ONE MONETIZATION TASK PER DAY."

Y, <
Www.vanessagowora.com




Start Date: / / End Date: / / Duration: / /

Step 3: Next Steps for Long-Term Growth

® Track Your Progress Cross off each day you stick to your goal:
01 02 03 04 05 06
Use a goal tracker or planner to document 1 o Lo o 0 Lz
earnings, client leads, and growth.
13 14 15 16 11 18
19 20 21 22 23 24
25 26 2] 28 29 30
Adjust pricing and strategies as you gain experience. Rate my efforts:
O OO O C
® Join Communities for Support & Networking: Due date: Completed:
) I
) I
) I
) [
) I
) b

@© Action: Set a review date (every 30 or 90 days) to

*# Keep Learning & Improving: assess progress and refine your approach.

Rate my growth: ﬂ?ﬁﬁ?ﬁﬁ
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